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VISION

The Presidentisl Commmications Opersticns Office (PCO0) is the lead commmicetions wrw of the Covernment eed & wehicle of
understanding for & well=informed and enlightened citizenry, provd of Lts heritage sad attuned to global realities.

MISSION
1. To serve ms the primsry vehicle for conscioumess—raising, constituency-bullding, wmnd gocisl mobilization in swpport of the
policies, prograns snd projects of the Presidency
2 To serve as & tool for informing, educsting. ealightening the citizeary sbout matters of nationsl isportance for Inspiring the
cltizenry te despen their civic engagesent
FEY RESULT AREAS
Anti-corruption/transparent, sccountable, and participstory governance
SECTOR QUTOIME
Public information dissenination ‘

ORGANTZATIONAL OUTCIME

Public mccess, engagement and understanding of Presidential policies and governaent prograns achieved

KEY STRATEGIES

-

I, Coavergmnce of Presidentisl Communications Operstions Office (PCOD) and all its sttached buresus and agencies.

2 Close coordination with other department / agencies for joint efforts in inforsstion dissemination and development comunication
A Maximize judicious wse of svailable resources.

4 Continuously sdjust to trends and modes of effective commmication to be sble to reach all sectors of society.

ORGANTZATIONAL OUTCOMES (00s) / PERFORMANCE INDICATORS (Pls) - BASELINE 2016 TARGETS

Public mccess, engagement snd understanding of Presidential
policies and govermment prograns achieved

Porcentage of coverage arrangepents for presidential visits @08 or more of coversge

rated good or better by the Malacafiang Press Corps (FC) arrangeaents for presidential
pvents rated good or better by
e

Percentage of nows and photo relesses utilized by selected 85% or sore of news aad photo

print media relesses utilized by selected

print sedis
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GENERAL APPROPRIATIONS ACT, FY 2016

WAJOR FINAL OUTPUTS (WFOs) / PERPORMANCE INDICATORS (1) = ° 2016 Targets

WFO 1: MEDIA OPERATIONS SERYICES
Coverage Arrangements Conducted for Presidential Events and Visits
Percentage of coversge arrangements conducted for Presidential events and visits
Coverage arrangements for Presidential events and visits rated good or better
Percentage of coverage arrangesents comploted one day before the eveat/visit

News and Photo Releases Disseminated
Percentage of news and photo relesses disseminated
Parcentage of disseainated news and photo releases sdopted/utilized
Percentage of news and photo releases disseminated within ome hour after the event



